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Note sur le contenu : To name or not to name, that is the question ; Unmasking what we know about
hidden organizations ; Revealing research on organizational identity and related issues ; Unveiling a new
framework of organizations and organizational regions ; Taking it to the extremes : transparent and dark
organizations ; Hiding only alittle : shaded organizations ; Under the radar and out of the spotlight :
shadowed organizations ; Classified conclusions, implications of invisibility, and afaceless future.

Résumé ou extrait : Many of today's organizations "live in public"; they devote extensive resources to
branding, catching the public eye, and capitalizing on the age of transparency. But, at the same time, a
growing number of companies and other collectives are flying under the radar, concealing their identities
and activities. This book offers a framework for thinking about how organizations and their members
communicate identity to relevant audiences. Considering the degree to which organizations reved
themselves, the extent to which members express their identification with the organization, and whether
the audienceis public or local, author Craig R. Scott describes collectives asresiding in "regions' that
range from transparent to shaded, from shadowed to dark. Taking a closer look at groups like EarthFirst!,
the Church of Scientology, Alcoholics Anonymous, the KKK, Skull and Bones, U.S. special mission
units, men's bathhouses, and various terrorist organizations, this book draws attention to shaded,
shadowed, and dark collectives as important organizations in the contemporary landscape.
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